
Prof. Oded Lowengart, Professor of Marketing, is in his second term as Dean 

of the Guilford Glazer Faculty of Business and Management at the Ben-Gurion 
University of the Negev in Israel. He is the Ernest Scheller, Jr. Chair in 

Innovative Management. 

 

Prof. Lowengart’s areas of interest include modeling consumer perceptions 
and consumer choice, market share forecasting, and diagnostics. His current 

research focuses on modeling issues in areas such as consumers’ food and 

fast food product choice, the effect of information and its intensity on choice 
processes, consumer heterogeneity, reference price, and international 

branding. Other research interests include the marketing-finance interface, 

internet web-store choice, and international marketing. 
 

Prof. Lowengart holds a PhD from University of Wisconsin-Milwaukee. 
 


