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Communication becomes effective when the message is successfully conveyed to our audience.
When will we succeed in conveying the message successfully? When we understand our audience
and how they will receive the message. In today’s era, this is a challenging task, mainly when our
daily lives are characterized by constant and extensive dissemination of information. We are
.surrounded by news, ideas, advertisements, messages, images, updates, and ""push” notifications
The course will provide the students with practical tools to communicate their ideas effectively to

various audiences.
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