2212 [I"I2 -]2 NV'ONANIN
A2 TISA Uy 7In17 1von nna
n'poy 7nIn? nptnnn

D'7nIN N'DN

n"yWUn ,y'y 100NO0 0I1A7'0-0101921 D'IXIN NIN'OA N'N'N!' NA'WN

68720046-06 : oni? 'on
shanimalka2@015.net.il 2"XIT ,DNN2AXR-NOM "IYW "aa ;XN

rotemgozlan@gmail.com :%"N17,]%712 DNIN A2 :AXD NTIY

115 an 35 'a :0nijn D'
08:15-11:00,"1 o1 :0NIn NIYY
wXIN DiIxna 11:00-12:00 :niywn 2 "1 orr :n'ap nyw

275 yin

NMINEZ? 191 2'%N71 Y'NoONY? 07 ,UTNNNY N2NN 'MNNN 2IYa DTTMNNN ANan 72
7n1n2 D20 0'MINNA ,)2'97 .DN'MIYAT NIXE DNDIIX DX NI 210 DM7INN D'NN'Y IR DNIXIN
N'YN NYTI D 792 L JIARD NNTYNA AIWN 2N DHNN IENn NN IX MY 'Y D70y
N'D "NV NMMRXNN N2'wN" NIKAFYIA DM NQ'WNA NZOIVA NI NIT'N'7 nynon
IN DXIXINT NII'YY DN IMXINY MUY 78011 1'70N N0'01AalLI9R NIT'N' 7Y [wIn'wa a1wn 723
D'7'2IN DIIAN] NNYWIMILDMIDTY D0 DNZNN 7Y NDNo1N LIT NV'Y .0'WTN D'NN'Y
;DNITO D"OV'7IX DY) 7Y WTIN N7U9N0D MN'D )'70NN IR NYTan L0710 'annal v
N7X ,UN9-NIZI2N] IN NIMZNY X X77 D'NYXNE D'WTN DYDY 7 DNPZ9N IR NNYWONN KD
AN MY IIaNY 170 'MA'WN '70N 7w KX V19D

N'YNN D"'0NAIN DDYAN NIYN1R DAY DQ'WN D DO OVIn 7w nopwnn
DMINNY WID'NN DX TPNNn ,NMIY Q'Ya NITAN [DIXA [IN0 7'y 1IYN .N20'™Ma N'WIXN
12 DI'7 D20IN Y ANT7 IO N'NYY N2A'WN "MRNNT" N MY [NN9T7 NIFNYOXRA NI DMWY
SN VY INIR 27U INIR W)

2175 oNipn D D ,NIN'S DAN 710101 0'YTN 0MXIN W NI'Yaa Tant 00N v pImn 071y
JM7T [INN91 DI0N9 |10 DNKX PIMY 'RWIT7 NION"' NN

7v 2N 11an2 07'w5n7 D'0ITIVOY TWONR'Y |DIXA ,NV'YN 2D XK NNPNT7 X'N 01PN 7w IM1un
NNIrYA?7 Yyan? onony ,N0'YN 7¥ DI0N9N 75 NXK 0NIZN NIP' 9012 .NN'Y IR XN N1y

.D"NA'X'Y D'MA'OPOKX D'IIoON'D


mailto:shanimalka2@015.net.il

oliyn PIn

JDI72700 DN ZNNA DIYRALDND ['VIN 7W 1779KRND MY [NND7 NNTaN e

V'O L'RIPKR N ,0WADN NYYW NO'W ,NINM V'O [N NN 710107 Niwna e
JINVPIR NINM

JNRR DEFNY DTN DN DY DIYONN e

PIY 7 NIIrXI7IA8N N0'SNN N0 72V NRYWTN? YyT'N A NFNYY'D NIMNAND DNTan e
.DNx¥mn

TN RINY ) (12D7 DM DARYN W'Y - TIN'RN NN e

0NN 79 Y19 1197 NNN9NN NNRYA YIN'Y - NNONNN NN e

JIDWNN 20N YW DNRINIDTI AN -N79ONN NN e

JIDWNN 20N YW nwTNN RN -nRIZNn NNan e

.DINWN 2 NN NOY' - TANN NO0IN NN e

.D10192 10N D71V [NPY 'N'X'N DION9N 1''ONN e

0N YiAna NN NN 'MAYN'D DI0N%N 119NN (DN0N NNAYN NIFMAY' e

.'mioNo

Jaonn nTn7 no 7 nnwTn -p'nmira e

olign NivT

JI'RITO NIOINNI N'MTPR NRYIN 7 NA71IUNn NIDNNA 7nnNn OVign :AXIN NIv'Y
X7 ,N'wN 72001 DoINN 719001 ,7'w9n1 'MNA'T [DIXA YXANN NA7IWNN NI7won
NI'Yyn ¢ yTN DINN2 N2'WNN 701 wIN'WNl DIY'N NIFNYOKXY? N'9'¥90 NION"NN

JINTEnNn
YXINN nwaNn .Ta71 2 wnan? wam poimn ,0'70n 3 17Nt oipn Y7nna cof7aan

LRND MY 729 7'M7 Impi?n oim yiaw im var 720nni Dviag ni'y'nn-nifyiana

.30% x1n "7'700 |I'Ya D' NN 7w D77wn

NIN N2'N2AN 7Y 77N .N1'NaN N2MDYT7 DTN 'KIN NN 0DTVINA DY7'A0N 2 Nwan nan
220 1y 70%

TIXA Y7 0NN 7w 1'0IX 7w X L(MIKD NIKXINA TA71) NINdI NAIN 'R ZNINJI

.0Ny'wa NPy



:N'vIAI'7A NN

:D'190 vA Dl oaIgn

Goldenberg, J., & Mazursky, D. (2002). Creativity in product innovation. United
Kingdom: Cambridge Press.

Goldenberg, J., Levav, A., Mazursky, D., & Solomon, S. (2009). Cracking the ad

code. United Kingdom: Cambridge Press.
.Moodle -0 nd>ayna 0NN MNKA RIXNT DY N DNIR ,D'DPWA DT 07N

0NN N7 17V1' A TYN NIND0 Nn'wN 11N (1n1|n| D'X'?YJIYJ) NIANdNI DNNAN

ATV NINOO0I 07l N'AdN

7NN Nival 1wUTnn JI'van 7¢ 1MUONn ,NMXIN NINAMYAY NNTAN (xan :1-3 ww
JRAEX TNALNIAN'KRL,D'YADN YWY NO'Y  NiNm 1y'o :ﬂl'?llﬂ)’]ﬂ NINA'YYAIN
no'Snn Jno 2V nnwTn? yTnn AN NIMMAX'N NINNN NTANl YT NIVWOSNn

.DNXIMN 21V 99 NrXI7InRn
ATV NN90

."Creativity in product innovation" :1%02a 1,2,3 1o

Arieli, S., Goldenberg, J., Goldschmidt, A., & Sagiv, L. (2010). Structure and
freedom in creativity: The interplay between externally imposed structure and

personal cognitive style. Journal of Organizational Behavior, 31, 1086-1110.

Amabile, T. M. (1996). The Motivation for Creativity in Organizations. Harvard
Business School Note ,396-240.

Amabile, T. M. (1998). How to kill creativity?. Harvard business review, Sep-Oct,
77-87.

Amabile, T.M., Hadley, C.N., & Kramer, S.J. (2002). Creativity under the gun.
Harvard Business Review, August 2002, 52-61.

Blake, S., McCarthy, C., & Krause, J.A. (2014). The Paradoxical of Academic

Measures and creativity. Creative Education, 5, 792-802.

N2IN Y0299 DN Y2315 DAINIDNN NP YOI9 !


http://hbr.org/2002/08/creativity-under-the-gun/ar/1

Castro, F., Gomes, J., & de Sousa, F. C. (2012). Do intelligent leaders make a
difference? The effect of a leader's emotional intelligence on followers' creativity.

Creativity & Innovation Management, 21(2), 171-182.

Chen, M.H., Chang, Y.Y., & Chang, Y.C. (2015). Entrepreneurial orientation,
social networks, and creative performance: Middle managers as corporate
entrepreneurs. Creativity and Innovation Management, 24(3), 493- 507.

Chen, S.Y. and Hou, Y.H. (2015). The effects of ethical leadership, voice
behavior and climate for innovation on creativity: A moderated mediation

examination. The Leadership Quarterly, 27(1), 1-13.

Choudhary, A. (2014). Four critical traits of innovative organizations. Journal of
Organizational Culture, Communications and Conflict, 18(2), 45-58.

Coelho F., Augusto M. & Lages L. F. (2011). Contextual factors and the creativity
of frontline employees: The mediating effects of role stress and intrinsic

motivation. Journal of Retailing, 87(1), 31-45.

Coman, A., & Ronen, B. (2010). Icarus' predicament: Managing the pathologies
of overspecification and overdesign. International Journal of Project
Management, 28, 237-244.

Foss, L., Woll, K., & Moilanen, M. (2013). Creativity and implementations of new
ideas. Do organisational structure, work environment and gender matter?

International Journal of Gender and Entrepreneurship, 5(3), 298-322.

Gino, F., & Wiltermuth, S. (2014). Evil genius? How dishonesty can lead to
greater creativity. Psychological Science, 25, 973 -981.

Goldenberg, J., Mazursky, DD., & Solomon, S. (1999). Toward identifying the
inventive templates of new products: A channeled ideation approach. Journal of
Marketing Research, 36, 200-210.

Icekson, T.,Moran, S., & Roskes, M. (2014).Effects of optimism on creativity
under approach and avoidance motivation. Frontiers in Human Neuroscience, 8,
1-6.



*Kauppila,O.P., Bizzi, L., & Obstfeld, D.(2018). Connecting and creating: tertius
iungens, individual creativity, and strategic decision processes. Strategic
Management Journal, 39 (3), 697-719.

*Kim, S.K., Shin, S.J., Shin, J.S., and Miller, D. (2016). Social networks and
individual creativity: The role of individual differences. Journal of Creative
Behavior, May 2016, 1-17.

Khedhaouria, A.,Montani, F.& Thurik, A.R. (2017). Time pressure and team
member creativity within R&D projects: the role of learning orientation and
knowledge sourcing. International Jouranl of Project Management, 35(6), 942-
954.

*Lee, J., Yun, S., Lee, J.H., & Lee, S. (2018).The curvilinear relationship between
self-efficacy and creativity: The moderating role of supervisor close monitoring.

Journal of Business and Psychology,1-12.

Marques, S.C., Uitdewilligen, S., & Passos, A. M. (2015). Why is your team more
creative than mine? The influence of shared mental models on intragroup
conflict, team creativity, and effectiveness.Creativity and Innovation Management,
24(4), 645-658.

Rosso, B. D.(2014). Creativity and constraints: Exploring the role of constraints in
the creative processes of research and development teams. Organization
Studies, 35(4), 551-585.

Tadmor C.T., Chao, M.M., Hong, Y-y., & Polzer, J.T. (2013). Not just for
stereotyping anymore: Racial essentialism reduces domain-general creativity.

Psychological Science, 24, 99-105.

Tadmor C.T., Galinsky, A.D., & Maddux, W.W. (2012). Getting the most out of
living abroad: Biculturalism and integrative complexity as key drivers of creative
and professional success . Journal of Personality and Social Psychology , 103,
520-542.

Tadmor C.T., Satterstrom, P., Jang, S., & Polzer, J.T. (2012). Beyond individual
creativity: The superadditive benefits of multicultural experience for collective
creativity in culturally diverse teams . Journal of Cross Cultural Psychology ,43,
384-392.


javascript:void(0)
javascript:void(0)
https://www.scilit.net/article/a953dcde9c4433f9646777dd14c3d43c
https://www.scilit.net/article/a953dcde9c4433f9646777dd14c3d43c
http://recanati.tau.ac.il/sites/nihul.tau.ac.il/files/management/publications/tadmor/not_just.pdf
http://recanati.tau.ac.il/sites/nihul.tau.ac.il/files/management/publications/tadmor/not_just.pdf
http://recanati-bs.tau.ac.il/_Uploads/dbsAttachedFiles/Tadmor3-Getting-the-most-out-of-living-abroad.pdf
http://recanati-bs.tau.ac.il/_Uploads/dbsAttachedFiles/Tadmor3-Getting-the-most-out-of-living-abroad.pdf
http://recanati-bs.tau.ac.il/_Uploads/dbsAttachedFiles/Tadmor3-Getting-the-most-out-of-living-abroad.pdf
http://recanati-bs.tau.ac.il/_Uploads/dbsAttachedFiles/Tadmor4-Beyond-individual-creativity.pdf
http://recanati-bs.tau.ac.il/_Uploads/dbsAttachedFiles/Tadmor4-Beyond-individual-creativity.pdf
http://recanati-bs.tau.ac.il/_Uploads/dbsAttachedFiles/Tadmor4-Beyond-individual-creativity.pdf

*W.H. Thomas, & Feldman, D.C.(2013). A meta-analysis of the relationships of
age and tenure with innovation-related behavior. Journal of Occupational and

Organizational Psychology, 86, 585-616.

,2'01'7T7X .70 0122 NIYO IX D'AYII D'PA-NINM 1yo .(1999) .+ a1n11T71a1 X, |INIR
.10-15,30

L7000 TN NUTNAN-YIND SN NIMN 7919 )0 aRwR7 oixd 112 .(2015) .y ,'mnoN*

.2015 71' \na01 vn

ny ,nnwnl pirw , The Marker .0'anm 7w xo9mn onop (2011 Naiopix) . ,2001771n

194
1568 'y ,nnwTni puirw , The Marker .anir nr nino (2011 'xn) ,21217712
186 'my ,nnwTni pirw , The Marker .?o0xn ninip? nn (2011 219K) .+ ,20217713

,00"D'D qom ,yIX2-v0'7227> Tipm 72 .yn7a .yinan .Ta%7 (2012) .x M’
.31.05.2012

,01172 .0YD 'T'n INNYNWNY 'RTD ‘21K ?2wTn71 X'ynn? o'ppimwn .(2013) . 2ar*

2013 axno

ANMNA9 , PN DT .70MN AW N9'R IVTN K7 NXTA N1ana .(2016) .o Malo-'nnn®
.146-147 'ny ,2016

‘ny ,nnwTn m ,The Marker .nx79m n%7pn (2006 '*211) . ,"ow 0NN W INY

.142-143

A ,The Marker .nirnax' oaan oxi?*R (2006 ) . mow 072N .» XY

.214-215 'my ,nnwTn

.140-141 'y ,niwTn 21t , The Marker .n1'onn nxx7 .(2006 Na10p1x) W IR
.102-104 'ny ,nnwTn 21 ,The Marker .nx791 niyo 11'x (2009 Nanan) .y 'Rn*
.2012 120090 ,00'727> ATO 'K7 NY¥n .(2012) .7 , N IRNIX”

[1'27 D' DANWNA W'y -(2I¥'N1 '19) TIN'RA NANEIA0N D7V Ny :4-5 yw

YUTN W



2TV NN9O
."Creativity in product innovation" :1%021 6 19

N2 "M AT AR.X09170 N2 2iwn?.(2015) 20T LT, T
N "M IATIN R .ND7 Aw7in 907 3'x -nezian 71T .(2014) n 0T

A ,The Marker lpimn ,pinn ,anp (2006 Nawopix) a ,"ow 0NN @ IN*

.124-125 'my ,nwn

,JUTN 1M, The Marker .xo9172 kw07 (2006 voaIx) . ,|"vw LINZIXI A IXT7*
.102-103 'ny

,The Marker .079X7 091N NX 091N (2006 N1aNVD0) .1 ,|"VW™ LINTINI W ,INT*

.194-195 my ,nnwTn NI

.MIORLAI NYTN DA DY, NNYE DTN WTN WIN'Y 1010191 TIN'KN NYAN (6 Wy'w
2TV NIN9O

."Cracking the ad code" :n9021 1,3 7o

;DN 7W MR Y21%7219 1I9'WT7 NNN9NN NINPYA YIN'W-NN0oNNN NIAN 7 Y'Y
7v NUTNN ARI7N -NRI7NN N2 ;NOIYAN 2DIN 7W DYYRININ9TI A0 -N790NN NYaN

DN anmIn
2TY NNSO

."Creativity in product innovation" :01%02a 7 1o
."Cracking the ad code" :n01 4 1o

Goldenberg, J., Horowitz, R., Leveav, A., & Mazursky, D. (2003). Finding your

innovation sweet spot. Harvard Business review, March, 120-129.
126-127 'y ,nnwTn Wi ,The Marker .7190wn nn (2007 axint) .w N

nx 777 [N XD - TN NXNM0N (0NN ' NN DY -TAMN N90IN N1an :8-9 y'w

.02IN1 D'XI7'K NNN TANN NO0IN |Njp'Y
2TV NIN90
."Creativity in product innovation” :1901 4 719

Goldenberg, J., & Mazursky, D.(1999). The voice of the product: Templates of
new product emergence. Innovation and Creativity Management, 8(3), 157-164.

Goldenberg, J., Lehmann, D.R., & Mazursky, D. (2001). The idea itself and the

circumstances of its emergence as predictors of new product success.

7



Management science, 47(1), 69-84.
.148-149 'y ,nnwn 21 , The- Marker .awpn (w9 (2007 719K) W N

-NNDN D'YAN NIVXNRY 'RI'Y 10N NN JN'MAX D'0N NNavn 1'"9XN 10 Wy

.N7U9NN N'AN ;'MI0ND 10N YIAAd NI NINAN ;0D
2TV NN9O
."Cracking the ad code" :01901 2,9 1o

Goldenberg, J., & Mazursky, D. (2008). When deep structures surface. Design

structures that can repeatedly surprise. Journal of Advertising, 37(4), 21-34.

Goldenberg, J., Mazursky, D., & Solomon, S. (1999). Creative sparks. Science,
285 (5433), 1495-6.

Goldenberg, J., Mazursky, D., & Solomon, S. (1999). Creativity templates:
Towards identifying the fundamental schemes of quality advertisements.
Marketing Science, 18( 3), 333-51.

.DID'OI MPMI'MIA ,0100191 Nxen :11-12 Ay
2TV NN90
."Cracking the ad code" :1001 5,6 19

/http://www.biomimicry.org.il XY MmN IR X

1 2012 21 25 ,0n'0 pI9X .yav? nnmw Nt ' .(2012) . ,ian’®

http://www.epochtimes.co.il/et/9778

*Chua, R.Y.J., Roth, Y. & Lemoine, J-F.(2015).The impact of culture on creativity:
How cultural tightness and cultural distance affect global innovation
crowdsourcing work. Administrative Science Quarterly, 60(2), 189-227.

Helfman, C, Y., Reich, Y., Greenberg, S. (2014). Biomimetics: structure-function

patterns approach. Journal of Mechanical Design, 136(11), 86-96.

Soken, N.H., & Barnes, B.K. (2014). What kills innovation? Your role as a leader
in supporting an innovative culture. Industrial and Commercial Training, 46(1), 7-
15.


http://www.biomimicry.org.il/
http://www.biomimicry.org.il/
http://www.biomimicry.org.il/
http://www.epochtimes.co.il/et/9778

