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Course name: Social Enterprise — New Challenges for Social Action
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Course description:

Social enterprise, the utilizing market based strategies for addressing social goals is a
well developed phenomenon of the last 20 years, in a variety of forms. The course will
deal with the historical and sociological background of the phenomenon; the different
models existing in the West and in developing countries; the managerial and social
challenges faced by practitioners; evaluations and criticism of the field; and an
analysis of the Israeli models. Guest speakers in the course will be: social
entrepreneurs, nonprofit leaders and business people active in the field. The course
will include a section of hands-on experience in the various stages of setting up a
social enterprise

Sources:

Nicholls, Alex (ed.) (2006), Social Entrepreneurship: New Models of Sustainable
Social Change, Oxford University Press.

Oster, Sharon M, Massarsky, Cynthia W, Beinhacker, Samantha L. (Editors), (2004),
Generating and Sustaining Nonprofit Earned Income, Jossey-Bass,

:NM2Y2 INNN ONPN NRN




ONPN MIVN
TPNI2N DMWY PAY Y9N HRIY DY MPNIND NMNNINND OY MDD UTPY ONPN

D»NI2N OMPOY DINIVN DY DNV DY TIN PIND 111D DXVITIVDN .TPPDY MY

DN M9 DXTNIVN O1NIANN DMNMIN DI NNNL IPHYNY ,ONRIYA) DIV DIOYNINN

DY VIO 1T MO DIIIYNI DIPN ,077120NN DYV NIV DIPNN 1D Nt DINNA
Y2972 10IMN ORI D1NIIN DMPDY DIDTIN DIDWHNN DIPDY FWIN) D»NIIN DN

N9 ((case studies) NP MNNINI YIDY MYNNINI OPDY DN DY NNPM NON

DNPN IRV
NMY MPTNHI NOXNIIN MY THPOY MDY P2 WIDNT MNNANT DY PNV NPPD ©
Rap)lVal

O2WN MMTH2Y MNMANN NININI DMIPPN DYOTIN DY ANIN NNNN OY M D e
,NPPOY NMVIVON MYSNNI NPNIIN MIVN DYPPY PWHYN

DMV NHPN M9 PNIIND NIANN MNIN DY THINNIND MIAINN NPHYN IUN DINNND @
.D»PoY

XNV NN DY H9ION IWPNA D1NIIN DMPDY DMIVN DYTPA NPTIN DY NNIPN e
DN MDNYA MNYN NPNNPIAN MDYONM 0»NIIN

NN 70NN DININ HY DPPDY DXNHPHNI NPPOYI NPNIIN MIVNI P 1IN N DN @
.Double (or triple) Bottom Line -n

IYOMN NPOIVIIN NPOYN KW DO TIND DIPOY DO @

MMNPR ,NNNA, DTN M ,NPPOY NPINN : D1NIIN — DOPDY DINVN 911”2 D NN @
.DMOVPPT/HMIN TV DY DION N

Social Return on Investment (SROI) mypwn Sv mn7an NN NI NOIYN @

TV NPNIIN N0 NN NP TIT,(Grameen Bank ) 019 P00 : 1900 MNP @
.(Shorebank ) ©»n92an o»INoN DPIAD

.DYIY2) IRIYI DN NMVOY NYM) DMVIYN DNIN @

02973177272

: NN NN
Nicholls, Alex (ed.) (2006), Social Entrepreneurship: New Models of Sustainable
Social Change, Oxford University Press.

Oster, Sharon M, Massarsky, Cynthia W, Beinhacker, Samantha L. (Editors), (2004),
Generating and Sustaining Nonprofit Earned Income, Jossey-Bass,

Y90 YWINN 1029951 09N8Y NDIDN MNPN [, NININ 90D OONOIT ,INNN YNV

—NroYn (2N NPT WISV 100 TPNTIIN 77730, ,NHPOYN MDIYON MYNNNA 93NN
25-8 'y 2007

,2005 92087, 70O°ON8I0 1INV ,0%9991 DA% PIVY NYHN P2 NPN L. OIT N
.32-55my
Dees, Gregory, The meaning of Social Entrepreneurship (1998 revised 2001)
Defourny, Jacques, Nyssens Marthe (eds.) (2008) Social Enterprises in Europe:
Recent Trends and Developments, WP no. 08/01, EMES Europeans Research
Network
Foster, William and Bradach Jeffrey, (2005) Should Nonprofits Seek Profit?
Harvard Business Review, February 2005, p.2-10
Massarsky, Cynthia W, Beinhacker, Samantha L. Enterprising Nonprofits:
Revenue Generation in the Nonprofit Sector, (2002) Yale School of
Management — The Goldman Sachs Foundation Partnership on Nonprofit
Ventures.

Martin, Roger L. and Osberg, Sally, Social Entrepreneurship: The Case for
Definition. Stanford Social Innovation Review, Spring 2007, pp. 29-39.

Prahalad, C.K., Hammond, Allen, (2002), Serving the World’s Poor, Profitably,
Harvard Business Review, September 2002



Yunus Muhammad, Nobel Lecture
http://nobelprize.org/nobel prizes/peace/laureates/2006/yunus-lecture-en.html

;MY IROP

SINNINNA MI*TNN NR PRNY N93NN :N9NINN NP NN PO
www.nrg.co.il/online/1/ART1/884/651.htm

Aiken, Mark, Tensions and Opportunities in the Evolutionary Path of Three UK
Social Enterprises, in Nyssens, Marthe, (ed) Social Enterprise At the Crossroads
of Market, Public Policies and Civil Society, , Routledge, 2006.

Clark, Catherine H. et al, For-Profit Social Entrepreneur Report: Balancing

Markets and Values, Rise Project, Columbia Business School , 2006

Dees , Gregory and Battle Anderson , Beth, (2003), For-Profit Social Ventures, in ,
Marilyn L. Kourilsky and William B. Walstad (eds.),Social Entrepreneurship
2003, Senate Hall Academic Publishing.p.1-26

Emerson, Jed, The Nature of Returns: A Social Capital Markets Inquiry into
Elements of Investment and The Blended Value Proposition, Social Enterprise
Series No. 17, Harvard Business School

Froelick, Karen A. (1999) Diversification of Revenue Strategies: Evolving
Resource Dependence in Nonprofit Organizations , Nonprofit and Voluntary
Sector Quarterly 1999 28: 246-268.

Leadbeater, Charles, (2007) Social Enterprise and Social Innovation: Strategies
for the Next Ten Years, A social enterprise think piece for the Olffice of the Third
Sector, November 2007

Measuring value: a guide to Social Return on Investment (SROI), New Economic
Foundation, Second edition, 2008

Oster, Sharon M., Massarsky ,Cynthia W, Beinhacker Samantha L. (Eds) (2004),
Generating and Sustaining Nonprofit Earned Income, Jossey-Bass

Skloot, Edward , Evolution Or Extinction: A Strategy for Nonprofits in the
Marketplace, Nonprofit and Voluntary Sector Quarterly 2000; 29; 315

O'Regan Katherine M and Oster, Sharon M. (2000), Nonprofit and For-Profit
Partnerships: Rationale and Challenges of Cross-Sector Contracting Nonprofit
and Voluntary Sector Quarterly 2000; 29; 120

Weisbrod, B. A. (2004). The Pitfalls of Profits Why nonprofits should get out of
commercial ventures. Stanford Social Innovation Review, Winter 2004

Young, D. R. (2001), Organizational identity in nonprofit organizations: strategic
and structural implication. Nonprofit Management and Leadership. 12(2),
139-157

Yunus, Muhammad (2007) Creating a World Without Poverty: Social Business
and the Future of Capitalism, PublicAffairs

DNPN MYIIT/MYVN

(case studies ) NP YNNN M 1T ) NRIP 2N HY DDA DY : DNV .1
(DN PN Y 30%) NOWYN NYLNY .2
: IMIVAN XNV P2 NPNA
VP79 IN XNIIN POY SPOY dNIIN DV NHRPN YV NN NPT NYSN N
NHMP NMNY SV
DYYINPN DMIVNIY 29D ONP HPOY DN SW MM NOWN - .2


http://nobelprize.org/nobel_prizes/peace/laureates/2006/yunus-lecture-en.html




