
The Nanyang Business School, Nanyang Technological University, is seeking 
a full-time Postdoctoral Fellow to work with Professor Sharon Ng in the Division 
of Marketing. The Postdoctoral Fellow is expected to assist Prof Ng with on-
going research projects, and to work on projects of their own interest. In 
particular, we seek candidates with interest in understanding how people 
respond to new technology (e.g., robotics, AR, AI). We are also interested in 
candidates who may want to explore the intersection of culture and technology. 
One core aspect of this Research Fellow's role will be to help the faculty to 
design and conduct experiments. The candidate will be included as an 
author/co-author on publications from the projects . 
 
This is a one-year position, renewable on a yearly basis (subject to positive 
year-end evaluation). 
 
Requirements: 
* Applicants must have completed a PhD in Marketing, Psychology, 
Sociology, or related social science discipline before the beginning the 
fellowship. Prior work (including but not limited to dissertation) must involve 
statistical analyses of survey and experimental data . 
* Excellent academic record and work ethic required . 
 * Excellent written skill is required. The candidate should be able to write a 

research paper well. 
* Enthusiasm for research required . 
 * Working knowledge of SPSS is necessary . 

 
Application: 
 
To be considered for the position, please submit (1) curriculum vitae; (2) a 
brief profile of your research program, including description of the projects you 
have worked on; (3) up to three published or working research papers; and (4) 
up to three letters of recommendation. The review will begin immediately. 
Applications will be reviewed as they arrive and until the position is filled 
 
Salary range: SGD $55,000 to $70,000 annually (which would face a total tax 
rate of less than 4%) 
 
Please submit all applications to Prof Sharon Ng 
at angsl@ntu.edu.sg <mailto :angsl@ntu.edu.sg >or Ms Jacqueline Cheong 
at jymcheong@ntu.edu.sg<mailto:jymcheong@ntu.edu.sg .> 
 
Sharon Ng 
Head, Division of Marketing 
Associate Professor of Marketing 
Nanyang Business School 
Nanyang Technological University 
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