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aprvoj konferen-
cijiObrad (obrazo-
vanje i rad), koja
¢e se organizaciji
Veleucilista Vern, Sveucilista
u Zagrebu i Hrvatske udruge
poslodavaca danasisutra odr-
ZatiuMuzeju suvremene um-
jetnosti Zagrebu, nastupit ce,
izmedu ostalih, i Neven Bu-
dak, voditelj Strategije razvoja
obrazovanja i Stru¢nog povije-
renstva za njezinu provedbu,
MarkoGrdosic¢izEuropskeaso-
cijacije institucija u visokom
obrazovanja(EURASHE)te Gre-
gorio de Castro iz glavnog di-
rektorata za zaposljavanje, so-
cijalne poslove i inkluziju EK,
apredavanjeceodrzatiiDafna
Schwartz, voditeljicaMBA pro-
grama PoduzetniStvo i inova-
cijanaSveu¢ilistu Ben Gurion
uNegevui predsjednica Upra-
ve Centra Bengis za poduzet-
nistvo i inovacije. U povodu
togasDafnomSchwartzrazgo-
varalismoovaznosti poduzet-
niStvaiinovacijazaekonomski
rast te kakvu ulogu u njihovu
razvojuijacanju trebaju imati
visokoskolske ustanove.

Izmijenjene uloge
@ Prema vasem bogatom
akademskom i poslovnom

Danas, da bi opstali na trzistu rada,
Jjudi trebaju prihvatiti cjelozivotno
ucenje kako bi ostali relevantni

iskustvukoliko se znanje
ivjestine potrebne ekono-
miji danas razlikuju od onih
koje su trebale prije tehno-
loske revolucije?

Promjene u poslovnom i teh-
noloskom okruzenju posve
su izmijenile ulogu znanja i
vijestina u ekonomiji, kako za
kompanije tako i za pojedin-
ce. U proslosti ljudi su stjecali
znanje i vjeStine u ranoj Zivot-
nojdobiionesuimsluzile tije-
kom cijele karijere, pri ¢emu
su najcesce cijelo vrijeme ra-
dili isti posao. Danas vise nije
tako. Tijekom karijere ljudimi-
jenjaju poslove. Danassenala-
zimo u eri ekonomije znanja i
ona potpuno preoblikuje po-
traznju na trziSturadaiueko-
nomiji. Danasnja ekonomija
od pojedinaca trazi da tijekom
karijere budu aktivniji, podu-
zetniji, agilnijiidaneprekidno
uce. Danas, da bi opstali na tr-
ZiSturada, ljuditrebajuprihva-
titicjeloZivotnoucenie, koje ée
imomogucitidanatrzisturada
ostanurelevantni. No, nitonije

I
I tvrtkama je sve
teze, konkurencija
im sada stize iz
sektora potpuno
drukéijih od onih u
kojima oni posluju

GOVORI O
INTEGRIRAN]U

DAFNA SCHWARTZ O VAZNOSTI IN
NIJE ISTINA DA SE

PODUZETNICI RADAJU,
TO SE MOZE I NAUCITI

nasnjemsvijetusve
Stosemoze ucini-
ti bit ¢e uinje-
no. Jedino je

pitanje ho-

PODUZE ’N[CK’H cetelitouci-
dovoljno. nitiviilinet-
Ljudima I 'NOVACUSKJH kodrugi.
su po- P ®Kakose
trebne po- ROGRAMA U vise obra-
duzetnicke KURI KUL UME zovanje pri-
vjestine koje 3 lagodava tim
ée im omoguci- promjenama, na
tidanatrzisturada vrijemeili kasni?
ponude neku vrijednost, 0joj prezentaciji pokazat
bez obzira je li to za tvrtku u ako sveucilista postupno
kojojsuzaposleniilizastvara-  integrirajupoduzetnickeiino-
nje vlastitog poslaipoduzeca. vacijske programe medu svo-

Obrazovne ustanove, osobito
sveuciliSta, imaju vaznu ulo-
gu u pripremi studenata za te
nove zahtjeve. Poduzetnicki i
inovacijski programi moraju
odgovoriti tim potrebama. To
vrijediizakompanije, kojemo-
rajubiti svjesne novih prilika,
inovacijaikonkurenata. Upu-
no slucajeva kokurenti dolaze
izdrugih sektora.
Automobili bez vozaca
Dobar primjer su IT kompani-
je (Google i Apple) koje razvija-
juautomobilebezvozacaitako
prijeteautomobilskojindustri-
ji. Kompanije moraju prihvati-
tipoduzetnistvoiinovacijekao
diosvojestrategijezaodrZzava-
nje konkurentske prednosti.
Tvrtke koje ne prepoznaju
tetrendoveineiskoraceispred
svojih konkurenata na¢i ée se
u problemima. Ili ¢e se inovi-
ratiili e nestati. Ili, kakojere-
kao Thomas Friedman, ‘u da-

je prioritete, krozkurikulum i
izvankurikularne programe.
SuprotnouvrijeZenommislje-
njudasepoduzetniciiinovato-
ri radaju i da se ta svojstva ne
mogu nauciti, iskustvo nam
pokazuje da seiona moguna-
uCiti. Svejevecapotraznjastu-
denata za poduzetnickim te-
¢ajevima. Opciju pokretanja i
vodenja vlastitog biznisa stu-
denti gledaju kao prihvatljiv
odabirkarijerekrozsamozapo-
sljavanjeilistartuptezeleste¢i
vjestine i alate da bi ga ostva-
rili. I oni koji odluée raditi kao
zaposleniciilimenadZerishva-
¢ajudasutovaZzne viestineza
stvaranje nove vrijednosti u
kompanijamauokruzenjuko-
jeprolaziburne promjene. Re-
zultat je da su se s viemenom
navisimskolamaisveucilisti-
ma povecali broj i raznolikost
poduzetnickih te¢ajeva. Po-
cevsigotovo od nule u70-ima,
poduzetnistvose prihvacasve
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Dafna Schwartz, voditeljica MBA programa PoduzetniStvo i inovacija
na Sveucilistu Ben Gurion u Negevu i predsjednica Uprave Centra

Bengis za poduzetnistvo i inovacije -

vecombrzinomipostajeneza-
obilazno na svakoj poslovnoj
gkoli ili sveucilistu.
Iskustvo u praksi

@ Ukojoj mjeri uskladiva-
nje poduzetnickihiinova-
cijskih visokoobrazovnih
programas potrebama trzi-
Starada ovisi o angaziranju
stru¢njakaiz gospodarstva

uobrazovnim procesimai

akademskim strukturama?
Da, jednaod glavnih spozna-
ja proisteklih iz akumulira-
nog iskustva s poduzetnic-
kim programima su izazovi
skojimasesveuciliStasusre-
éuuformuliranjuuspjesnih
poduzetnickih programa. Ti
programi moraju biti uskla-
denistrzistemrada, eksperi-
mentalnom nastavomistje-
canjem iskustva u praksi.#




Conference OBRAD, 2nd - 3rd June 2016, Zagreb, CROATIA
Media placement - preconference activities
Media: Jutarnji list (Croatian daily newspapers)
Section: Money (economic section)
Journalist: Mr. Ratko Boskovic
Format: Interview
Intro: On the occasion of your hosting at the Conference and your speech/lecture, daily
newspapers Jutarnji list will publish an interview with you in the context of the topic of
your speech and the topics of the Conference OBRAD.

Questions for the Interview
1. Due to your strong academic and business background what would you say how
much knowledge and skills that the economy needs today distinguishes from
those before the technology revolution?
Prof. Schwartz: The changes in the business and technological environment have
altered completely the role of knowledge and skill in the economy - for companies as well
as for individuals.
If in the past, people acquired knowledge and skill at an early age, which then serve
them throughout their entire career path, and in many cases, they kept the same job -
today this is not the case anymore. People change jobs along their career path.
We are now in the era of the knowledge economy and it is transforming the demands of
the labor market in economies completely. .
We are in an economy that demands from the individual to be more active in his own
career path - he should be more entrepreneurial, agile and an ongoing learner.
These days, in order to stay in the labor market people should, as part of an ongoing
process, to adopt the notation of “lifelong learning”, by constantly updating their
knowledge, acquiring new knowledge, information and skills that will enable them be
relevant in the labor market.
A lifelong learning framework encompasses learning throughout the life cycle, it includes
formal, nonformal, and informal education and training.
But this is not enough, they need the entrepreneurial skills that enable them to provide
value in the labor market - whether to their company or to create their own job or
business.
The educational institutions, especially the universities have an important role in
preparing the student for these new demands. The entrepreneurship and innovations
programs should respond to these needs.

This is true also for companies who need always to be aware of new opportunities,
innovations and competitors. In many cases the competitors are coming from other
industries such in the case with the IT companies (Google and Apple) that are developing
cars without drivers and this is threatening the car industry.
Companies should adopt entrepreneurship and innovation as part of their strategy to
keep their competitive advantage. Companies that can’t see these trends and get out in
front of their potential competitors, are in trouble. It’s “Innovate or perish”.
Or as Thomas Friedman says: “In today’s world, anything that can be done will be done.
The only question is, will it be done by you or too you?”.

2. How the (higher) educational system has been adapting to those changes - in

time or with a delay? What is your opinion?

In my presentation I will show how the universities are gradually integrating
entreprnuership and innovation programs into their priority areas - throughout the
curriculum and extracurricular programs.
Contrary to the common view in the past that entrepreneurs and innovators were born
and can’t be taught, experience has shown that these topics can be taught.
There is an increasing demand for entrepreneurship courses by students as a necessary
skill in the labor market.
Students see the option of setting up and running their own business as a viable career
choice: self-employment, small business or start-up and they would like to acquire the
skill and tools to implement it.



Students also understand that this is an important skill for those that chose to work as
employees and managers to create value for the companies in the dynamic changing
economic environment.

The result is that entrepreneurship courses at college and university levels have grown
over time in both number and diversity. From almost a zero start in the 70",
entrepreneurship has grown in acceptance at an accelerated pace and have become a
must-have in every business school and university.

3. You will speak at the first OBRAD Conference that is going to be held in Zagreb,
on 2nd and 3rd June. Croatian economy went through a long six years recession
period. What are the fundamentals for healthy and equalitarian economic growth
in developing countries, such as Croatia?

There are the basic foundemental factors, that include, among others: physical
infrastruvture, human capital, organizational infrastructure and institutions, innovation
ecosystem, etc.

However, it's important to emphasize the changes that have occured over time due to
the transition to "the knowledge economy" era.

Knowledge, entreprenuership and innovation are key components for economic growth,
and in these factors the universities could have an enormous contribution.

However, in order to achieve this goal the link between universities to the other players
in the economy - private and public sector shoud be strenghtened.

4. In one of your researches you said that economic growth does not necessarily
lead to an improvement in equality. Can you explain it a little bit further?

Economic groth, in the knoweldge economy could lead to ineaulity.

In the knoweldge economy there are population groups that have dificulties to catch up
and they lag behind and consequently the inequality is growing.

It is relevent for both: the educated population who is not qualified to catch up along
their career path and therefore become irelevent in the labour market and lost their job
compitely or partially.

It is also releventd for the weak population who from the begingi have dificulties to take
part in the new demands of the labour market.

Therefore, in the knowledge economy the qualification for entrepreneurship and
innovation are very important to individuals that enable them to catch up and to
participate in the labour market. It could by creating their own job and business or by
creating value to their companies.

Experience shows that these topics can be taught. Educational institutions including
universities should assist in this mission by developing special programs in
entrepreneurship and innovation.

The programs should be adapted according to the target group. There is
entrepreneurship out of necessity and entrepreneurship led by opportunities.

For weak populations, entrepreneurship could be a solution for finding jobs and get out
of the poverty, enable them economic and social mobility.

Universities and other higher education institutions could and should play an important
role by encouraging entrepreneurship and innovation,

In this program, it is important to link their program to the other entities of the
economic ecosystem and to partner with the private and public sector. The universities
implement these activities by developing special measures.

5. In what proportion does the alignment of Entrepreneurial & Innovation HE
Programs with Labour Market Needs depends on the engagement of business
experts from the economy in the education processes and academic structures?
Would you agree that this process of alignment creates a demand for a change in
a traditional academic system?

Yes. I agree. One of the main conclusions that come out of the accumulated experience
regarding entrepreneurship programs is the challenges that universities are facing in
designing efficient entrepreneurship programs. The program should be aligned with the
labour market, experimental teaching and hand on experience
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